
Generating face-to-face engagement – 
virtually

CASE STUDY



118%
exceeded guest turnout 
across four events

51
out of 71 target accounts
represented

96%
of attendees were Head, 
Director or above

1,200%
ROI attributed to this 
campaign

CAMPAIGN RESULTS
We developed a C-suite roundtable series using a bespoke Chief Wine Officer format.  

The goal was to encourage face-to-face engagement with Nutanix’s target personas 
in a relaxed atmosphere conducive to new business development.

71
total number of  
attendees

8
qualified meetings
generated



Nutanix enables IT teams to build and operate powerful 
multi-cloud architectures. Nutanix Enterprise Cloud OS 
software melds private, public and distributed cloud operating 
environments and provides a single point of control to manage 
IT infrastructure. Nutanix’s mission was to reach accounts that 
had always bought legacy IT. Historically, achieving this  had 
become a challenge for their enterprise teams, who moved 
to a named account model where most of their list was 
‘whitespace’.  Covid-19 intensified this challenge; Nutanix and 
their target accounts were suddenly locked out of normal face-
to-face marketing channels. 

So, we developed a C-suite roundtable series using a 
bespoke Chief Wine Officer format. The goal was to 
spark new conversations with Nutanix’s target personas 
in a relaxed atmosphere conducive to new business 
development.  

With the onset of Covid-19, we quickly and seamlessly 
converted the CWO idea into a virtual event format. This 
meant we were able to continue engagement with Nutanix’s 
prospects without losing the interactivity and exclusivity of our 
in-person events.

The brief
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Chief Nation, and specifically 
their bespoke Chief Wine Officer 
event format and C-level contact 
database, allowed us to target the 
personas we wanted to engage 
with, and arrange introductory 
meetings with key individuals in 
FTSE 250 accounts, which would 
have taken our sales teams months 
of prospecting.



Our solution
DIGITAL PROMOTION
• Through a C-suite roundtable series 

and interactive virtual events

HUMAN ENGAGEMENT
• Through fine dining, wine tasting 

and a networking experience 

GENERATING RESULTS
• With a proven personalised invitation 

programme

We developed a business theme that was relevant to Nutanix’s 
offering: Mastering Multi-Cloud for the Enterprise/Financial 
Services. From our VIP database, we identified Nutanix’s 
specific criteria of C-Level/C-1 IT decision makers from 71 key 
accounts.

Due to the seniority of the target audience, we developed 
a proven personalised invitation programme to engage 
prospects, followed by a strategic confirmation process.

The in-person events were held at 5-star venues and 
included an industry expert speaker; the agenda included 
a business presentation from Nutanix, a four-course dining 
and networking experience, a wine tasting and a competition 
hosted by a Master of Wine. The winner  was crowned  “Chief 
Wine Officer”. The virtual events, hosted through Zoom, 
were able to deliver the same level of content, networking 
and entertainment, with the convenience of wine delivered 
to guests’ doors. They incorporated breakout room sessions 
which added more personal networking opportunities.
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Nutanix wanted to come face-to-face with the decision makers 
they were previously struggling to reach.  
 
Despite the face-to-face engagement barriers put up by 
the onset of Covid-19 and the shift to remote working, we 
were able to proactively pivot our offering by creating 
CWO : DIGITAL.  
 
This enabled Nutanix to spark those all important conversations 
and generate impressive results.  

We exceeded our target of 60 guests, receiving 71 attendees 
in total. Of the 71 leads, 18% (13) were C-Level. 

Campaign results

From just two virtual events, Chief 
Nation were able to draw 35 clients 
from key accounts!  
The bespoke CWO experiences 
brought together everything needed 
for a successful event – a strong 
theme, business relevance, peer-to-
peer networking, a senior executive 
audience, and premium event 
management.  
It was the perfect platform to meet 
key decision makers and promote 
relationship building.



EVENT PAGES & SOCIAL BANNERS



WHO DO YOU WANT TO TALK TO? 
For more information on how Chief Nation can help you reach your 

unreachable accounts, get in touch with our friendly team today.  

+44 (0)203 687 3941 • marketing@chiefnation.com

https://www.chiefnation.com/
https://www.linkedin.com/company/chief-nation/
mailto:marketing%40chiefnation.com?subject=
mailto:craig.mccartney%40chiefnation.com?subject=
https://www.chiefnation.com/

